
Social Media Guide for the Wilderness Society 

The world of social media can be difficult to manage at times with an increasing 

number of options to engage online. To communicate online requires that you follow 

some simple steps to assist you in constructing your message and getting it to the 

public, when done correctly it can be incredibly rewarding and open the way for future 

opportunities.  

1. Before writing the initial draft of the post be mindful of the message you’re trying 

to communicate and who your audience is, tailoring this message to the 

targeted audience is recommended.  

2. The most important information or topic should go first in the post and be 

succinct, people won’t read longer posts unless it’s really necessary, so 

remember short and sweet.  

3. Including pictures or videos are an awesome strategy to getting your posts 

noticed and it can reinforce the message you’re communicating, and increases 

the chance it’ll be shared.  

4. Remember to tag other groups, pages or individuals who are also involved in 

the post, it’ll assist in spreading the message and showcases our involvement 

in the community.  

5. Schedule content to be posted when your target audience is in their downtime 

(Not in the middle of a shift or sitting down for dinner).  

6. Don’t be afraid to respond to some of the comments made on a post, social 

media is one part sharing and another part about engaging with our audience 

in an environment where being responsive can lead to some great 

opportunities.   

These basic principles are an easy step guide to creating content for posting online, 

however, when preparing to post it’s also useful to recognise the different categories 

of content that you can create. Each category has its own purpose and can be utilised 

to communicate various message and achieve different objectives.  

 

 



Actions done are useful for showcasing what your team does in the community and 

should occur after an event or call to action has been hosted. This will allow outsiders 

to see what the team is involved in and highlighting an important issue in the 

community.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Content highlighting upcoming events are useful for pulling more people towards an 

event and providing information on why this particular event is important. It allows our 

supporters to see what is coming up and if there are other events on by third parties 

which could interest them such as the Environmental Defenders Office.  

 



Content concerning information focuses on informing the community of a change in 

legislation or potential development which might not be known publically. Included in 

these posts should either be a government report, posts from other environmental 

groups and news articles.  

 



  

Calls to action are based around a specific piece of information or event coming up 

which will continue to develop in the future. The difference from other posts are these 

should entice a sense of commitment to the cause or action, where it’ll be expected 

that anyone who engages is willing to commit more time in the future to follow through.  

 



 The final category of posts you’ll be focusing on is novelty, which highlights the 

light-hearted or quirky news within the community. These should be abstract and 

slightly out of the ordinary whilst still allowing the reader to relate. These are useful 

for giving your readers a reprise from the usual ‘doom and gloom’ of social media.  

  

 



Closing tips 

• Don’t spam the social media page with posts otherwise it’ll be less engaging 

and detract from a substantial message.  

• Ensure that although we’re environmentally focused that there is a human face 

to the posts, it’s one thing to engage with a social media page, but knowing that 

there is an individual who you can identify in them is better.  

• Use common sense, this is social media, all content posted online can be 

viewed by anyone, so assess how you would perceive your group as an 

outsider if you come across the content you’re about to post.  

• Remember the style of writing/talking that the personal narrative invokes, when 

posting a profile piece or a story about an area under threat it’s alright to use 

emotional language, this is aided however as mentioned previously when there 

is a human face to the story.  

• Have fun, whilst working with TWS can be tiring at times it can also be an 

incredibly rewarding experience, so don’t stress the little things and enjoy 

yourself as your fighting for our wild places. 

 


